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Background
Fentanyl works by binding to the body's opioid receptors, which 
are found in areas of the brain that control pain and emotions. 

Its effects include extreme happiness, drowsiness, nausea, 
confusion, constipation, sedation, tolerance, addiction, 

respiratory depression and arrest, unconsciousness, coma, and 
death. Fentanyl is often added to heroin and/or cocaine as a 

combination product by drug dealers as a cheap alternative with 
or  without the user's knowledge.  Fentanyl has been found in 

cocaine, methamphetamine, molly/MDMA, counterfeit 
prescription  pills, and powder sold as heroin. Experts consider 2 

mg of fentanyl to be lethal, but many counterfeit pills contain 
up to 5 mg (more than twice the lethal dose). This amount is 

incredibly small. Any pill or drug not purchased directly from a 
pharmacy could contain fentanyl. This includes illicit drugs 

(cocaine, heroin, meth, etc.) as well as counterfeit prescription 
medications (Xanax, adderall, etc.)

Objective
To design a multifaceted public health campaign targeting king county residents aged 16-30 

using social media, podcast advertising, twitter hashtags  and sponsoring a summer concert 
series featuring a variety of artists and music styles  where narcan (a lifesaving  opiate 

reversal drug) and fentanyl test strips will be provided at no cost, and attendees can share 
stories of survival and loss to raise overdose prevention strategy awareness.

Methods
I researched the age group who are primarily affected by fentanyl overdose, and conducted 

interviews among that population. I found that they had very strong values associated to their 
friend groups, and that many of them had personal experiences with opiate overdose or knew 

someone who had been impacted. I decided that a hashtag #changetheending would be an 
effective way to share the campaign.  Sharing stories of those who have been saved by narcan 
and got sober, those who “changed the ending” would  be positive messaging and demonstrate 
narcans efficacy. The hashtag can be used as a memorial to those who were unable to “change 

the ending” providing a face to the fentanyl epidemic. Advertising for the campaign and concert 
series would consist of flyers at high schools, colleges, and music venues and paid advertising 

on tik tok, snapchat, instagram and on popular podcasts. Many of the target audience expressed 
an interest in music and the arts,  a summer concert series seemed appropriate, a variety of 
artists of all styles would perform and special guest speakers would speak out briefly on 

fentanyl awareness. Narcan and fentanyl test strips would be available at no cost to 
attendees.

Conclusion
Fentanyl overdose is the leading cause of accidental death among residents of king county 

(king co, 2022) any and all efforts must be made to make fentanyl testing strips and narcan 
available to the public. Education is needed regarding the contamination of counterfeit pills. 

Together, we can #changetheending.
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